
Background

Tesco has always been at the forefront of ensuring a safe and enjoyable shopping experience for
its customers. This commitment was exemplified in 2014 when Tesco became the first retailer to
launch the Friendly WiFi certification across all its UK stores and brands. This initiative was in
response to a UK government call for a family-friendly WiFi standard, ensuring public WiFi is safe
and filtered for inappropriate content.

The Initiative

The Friendly WiFi certification was designed to ensure that public WiFi services met
recommended safety standards. This included filtering pornography and any content flagged by
the Internet Watch Foundation for indecent images of children. The goal was to provide a simple,
globally recognised symbol that reassured customers of a safe online experience.

Tesco's Role

Tesco played a pivotal role in the development and implementation of the Friendly WiFi standard.
As a representative on the UK Council for Child Internet Safety (UKCCIS), Tesco was instrumental
in bringing the vision to life. They were keen to lead by example, being the first to roll out the
certification across their extensive network of stores.

Implementation and Impact

Since the launch, Tesco has maintained the Friendly WiFi certification, undergoing annual
validation to ensure compliance. This certification reassures customers that Tesco’s WiFi services
filter harmful content, including pornography and child sexual abuse material, thereby protecting
users from exposure to such content.
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Commitment to Safety

The Friendly WiFi symbol in Tesco stores is more than just a certification; it’s a commitment to
customer safety. It demonstrates Tesco’s dedication to providing a safe online environment,
enhancing the overall shopping experience. The certification also includes provisions for
customers to report concerns and access online safety information, further emphasising Tesco’s
proactive stance on digital safety.

Conclusion

Tesco’s leadership in adopting the Friendly WiFi certification sets a benchmark for other retailers.
Their ongoing support and advocacy for safe public WiFi highlights their commitment to customer
welfare and safety. By ensuring a safe digital environment, Tesco continues to enhance its
reputation as a responsible and customer-centric retailer.


